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Sean Donahue Joins The Herald Group’s Executive Team
Fast-Growing Strategic Communications Firm Enhances Technology and New Media
Capabilities; New THG Online Media Channels Provide Clients with Insights and Analysis
Washington, D.C. (May 4, 2009) –  The Herald Group, LLC, a leading strategic communications consulting firm at the nexus of business, public policy and new media, today announced the appointment of Sean Donahue to the position of Senior Vice President.
Prior to joining the firm, Donahue was global head of environmental marketing and communications at Dell, where he served as primary spokesman on energy efficiency, green design, climate protection and recycling initiatives, and most recently managed executive communications. In his new position, Donahue will advise the Herald Group’s growing client base, while also overseeing the development of new media strategies.

“Effective communications is no longer defined by a well-written press release or traditional marketing campaign, but rather a series of conversations that bring policymakers, organizations and journalists closer together,” said Donahue. “It’s an exciting time to help communicators and marketers realize the full potential of the digital age.”
As director of public affairs at The Glover Park Group and director of the Technology & Communications Practice at Dittus Communications, Donahue oversaw national media campaigns on behalf of technology and corporate clients. During the 2004 presidential election, he served as a national press advance lead for the Kerry/Edwards campaign.
“Sean brings a proven track record of driving global results for organizations large and small,” said Matt Well, a founding partner at The Herald Group. “We’re thrilled to add his expertise, thought leadership and insights to our growing firm.” 

Donahue began his career in media, public policy and environmental affairs at a young age; he was the youngest visiting member of the White House Press Corps as Senior White House correspondent for WBZ-Radio's "Kid Company" during the Clinton Administration. He was also an on-air analyst for CNN's Financial Network during the 1996 presidential primaries and served as a member of the White House Advance Staff while still in college.

THG Online Media Channels

The Herald Group today also announced a presence on Twitter and Facebook, providing clients with insights and analysis on how new media is transforming strategic communications and public policy debates. For more information, visit www.twitter.com/theheraldgroup or www.theheraldgroup.com.

About The Herald Group

The Herald Group develops and executes integrated, campaign-style communication strategies to successfully navigate public and private sector clients through complex business, public policy and international challenges.  Core services include campaign strategy, issues management, media relations, corporate and crisis communications, and grassroots and coalition mobilization.  For more information, visit www.theheraldgroup.com. 
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